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Peruvian Context 



Insurance system indicators 

Real GDP per cápita (US$) vs. Insurance 
premium/GDP (%) Datos 2015 
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1,84% 



43% of population faced some contingency in the last 2 years 

Natural 

phenomenon 

(16%) 

Stay jobless 

(13%) 

 
Serious illness 

(13%) 

Mucho Regular Poco 

 51   32   17  

 57   32   11  

 62   31   7  

40% 13% 10% 

Use of assets Loans 
Extra income / 

reduce 
expenses 

32% 16% 39% 

41%   25% 13% 

Economic impact Actions taken 
Most exposed 

risks 

High Medium Low 

Socioeconomic group 

More 
poor 

Less 
poor 

Source: National Demand Survey of financial services and Measurement of Financial Literacy 



Insurance in Peru 

Why do you not have 

a private insurance? 

Do not need one 

High costs 

Lack of knowledge 

Mistrust 

Source: SBS (2016). National Demand Survey of financial services 
and Measurement of Financial Literacy 

 
"Offering value products to consumers is the 
best way to improve demand and encourage 
insurance acceptance. Positive experiences 
with insurance products motivate consumers to 
consume more ... “. 

 
"The population realizes the need to manage 
the risks but generally they do it without 
resorting to insurance. They should know 
better how insurance can help them manage 
their risks”.  

 
 
 

Source: A2ii, Ovni, BID, SBS (2014). Promoting access to 
insurance in Peru: Changes in the insurance environment for 

the benefit of the small and unattended population.  

 

Private  Both                 SIS and/or EsSalud 

Population that have an insurance (%) 



In the absence of a culture of insurance Peruvians use savings 
and credits to cover contingencies 

Reasons people saved money 
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Comprar electrodomésticos
Gastos inesperados o emergencias
Necesidades futuras de educación
Iniciar un negocio propio
Comprar o mejorar terreno, casa o departamento
Comprar vehículo
Organizar boda/bautizo o participar en fiesta patronal o similar
Viajar
Ahorrar

Buy home appliances 
Unexpected expenses, emergencies 
Future education 
Start a business 
Buy a land, house or apartment 
Buy a vehicle 
Organize a wedding, baptism or participate in a patronal party 
Travel 
Saving 

34 

20 

7 

11 

1 1 2 

19 

15 

8 

2 

Cubrir emergencias o imprevistos
Cubrir gastos de alimentación, vestido o servicios
Pagar gastos de salud
Pagar gastos de educación
Comprar electrodomésticos
Comprar automóvil para uso no comercial
Vacaciones, fiestas, bodas, bautizos
Para gastos de un negocio o una empresa
Comprar, ampliar, o mejorar vivienda o terreno

Emergencies  
Feeding, clothing or services expenses 
Health expenses 
Education expenses 
Buy home appliances 
Buy a vehicle 
Vacation, parties, weddings, baptism 
Start a business 
Buying, enlarging, improving a land 

Reasons people took a loan 

Source: National Demand Survey of financial services 
and Measurement of Financial Literacy 



Knowledge about insurance in Peruvians 

Fuente: IMASEN (2013). Perceptions of risk and risk management mechanisms in the poorest population in Peru. 

Financial Education programs should:   
• Aware people about the insurance value for them. 
• Inform about consumer protection mechanisms.  
• Reduce mistrust. 

Demand Challenges 

Fuente: A2ii, Ovni, BID (2016). Implementation of regulation and supervision standards for micro-insurance markets in 
Latin America and the Caribbean. 
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What are the 
requirements? 

They mix requirements for a loan with those for an 
insurance product. People that have insurance points 

out that its only requirement is to have money. 

What does it 
coverage? 

They have a general idea regarding the coverage, but not 
the reasons why a sinister would not be covered.  

How to claim the 
policy? 

They do not have a clear picture about the process. 
Usually, they investigate when they want to use the 

insurance. 

What happens if I 
don’t pay in time? 

People know that they have to pay on time to be 
covered,  but they do not know if they will be covered 

again ,once they pay their debt.  



SBS and Consumer 
Empowerment 



SBS and financial inclusion 



SBS has developed several channels to reach and orientate 
more Peruvians 

Presencial 
 Offices 
 Modules 

Phone 
0800-10840 

Virtual 
 Chat 
 E-mail 
 App SBS Writing 

Module 
Office 

SBS 
Services 

Orientation 
Holding 

complains 
Solicitude 
requests 



The SBS and Financial Education 

“Financial Education is the process of developing knowledge, skills, and attitudes in people in 
ways that contribute to their financial well-being.” 
 

         PLANEF, 2017 

 Financial Literacy Talks. 
 Virtual platforms. 
 Traditional media. 

 Financial Literacy Talks. 
 Traditional media. 

 

 Financial Literacy Talks. 
 Virtual platforms. 

 Teachers training program 
 Financial Education Fair 
 Students workshops 
 Parents school 

 

Gender approach/ micro-entrepreneurs / rural population / people with disabilities 

Elders Adults Youths Children 



Financial Education in Insurance 

Main topics:  
• Identification of risks (risk map) 
• Prevention and forecasting  
• Advantages of insurance 
• How insurance works? 
• How to claim the policy? 
• Duties and rights of the insured 
• Insurance comparators 

Require-
ments of 

the 
insurance 

How to 
claim a 
policy 

What 
happens 
if I don't 

pay 

Coverage Risks 



Make children and their families 
aware of the culture of prevention 
and assurance. 

Raise awareness about the 
importance of insurance culture and 
insurance in teachers, and give them 
skills to pass on to their students. 

Financial Education in Insurance 

Videos/Torito.mp4


Make citizens aware of the risks that they 
are exposed; promote foresight and 
prevention culture; and divulge the 
benefits of the insurances as a protection 
tool for them. 

Financial Education in Insurance 

Financial education for rural 
population 

Make rural population aware of the risks that they are exposed; promote 
foresight and prevention culture; and divulge the benefits of the 
insurances as a protection tool for them. 

Videos/Nico y Pacho.mp4
Videos/Chela audio corregido.mp4


15 

SBS’ Digital Strategy for improving consumer 
empowerment 

SBS’ Financial Education webpage SBS’ Financial Education e-learning 

SBS’ Orientation and services for the citizen 

SBS App Facebook live Mailing 



SBS’ Digital Strategy – Insurance comparators 

Cards protection, and school insurance SOAT, and international travelling insurance 



National Plan of Financial 
Education 



  

Bicentennial plan: 

Peru towards 2021 

National 
Development 
Strategic Plan 

Objetive: 
To have transparent 
and efficient Financial 
Markets, with sound 
institutions that 
facilitates financing 
and investment. 
 

Objetive: 
To develop financial 
markets through 
financial inclusion 
(Diversify economy, 
competitively and 
employment axis) 

National Strategy for 
Financial Inclusion 

Peru: Financial Inclusion policies framed in  Peruvian 
National Plans 



Financing 

Insurance 
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Lines of Action Scope of the Strategy 

NATIONAL POLICY OF PUBLIC MANAGEMENT MODERNIZATION 

Savings 

Payments 

G U I D I N G  P R I N C I P L E  :  I N C L U S I V E  G O V E R N M E N T  
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PROMOTION OF FINANCIAL INCLUSION WITHIN THE FINANCIAL STABILITY FRAMEWORK 

National Strategy for Financial Inclusion (ENIF) 

Peru: Strategy Focused on Improving the Welfare of all the Population 



Co-leadership 
MINEDU governing body of public 

policies promotes Financial 
Education 

SBS 
Ministry 

of 
Education 

Young 

Adults 

Older 
adults 

Students (Basic 
and Higher 
Education) 

SBS Expands Financial 
Education Experience 

GTT Financial Leadership Collegiate Leadership (SBS-MINEDU) 

The Financial Education from the ENIF is developed 
from the National Financial Education Plan (PLANEF) 

  

National Financial Education Plan* 

Basic Education 
Students 

Higher Education 
Students 

Workers 

Microentrepreneurs 
Vulnerable 
populations 

Transversal to GTT of 
Financial Education 

Sub working groups of PLANEF 

*Approved by the National Multisectoral Commission for Financial Inclusion (CMIF), in June 2017. 



Financial Education Mapping Exercise 

Few initiatives regarding pensions and insurance, few 
initiatives focus on workplaces and the jungle 

Only 18 initiatives have experimental evaluations 

Relevance of a FE definition, which was included in 
the PLANEF 

Several stakeholders: Over 80 institutions giving FE 

Baseline 2016: 220 initiatives mapped 

Mapping Exercise: Principal results Financial Education Initiatives in Insurance 

9% 

23% 

68% 

insurance
specialization

Only insurance

Insurance and
other topics

15% 

23% 

23% 

39% 

Association

NGO

Private

Public

Institutions giving FE in insurance by type 

90% 

10% 

Non Insurance
innitatives

Insurance
innitatives



Financial education in insurance in the National 
Curriculum 

The culture of insurance is part of financial education 
and the financial products are used to enable people to 
manage resources and follow their life projects. This is 
because the security allows them to manage their risks 
(insurable). 

Insurance 
culture  

Financial  
Education 

Competency 
#19 

Responsibly manages 
economic resources 

Understands the functioning 
of the economic and financial 

system 

Make economic and 
financial decisions 



Los Laureles 214,  
San Isidro, Lima – Perú 
 
Central telefónica: (01) 630-9000 
 
www.sbs.gob.pe 


