
DRIVERS OF GROWTH



www.microinsurancenetwork.org

Business case

Small ticket policies are only viable 
in the aggregate

Social impact

Public policy objectives to protect 
the poor can only be achieved 
when the masses are covered

Why is growth an imperative?



www.microinsurancenetwork.org 3www.microinsurancenetwork.org

MICROINSURANCE GROWTH 
IN THE PHILIPPINES

2009 2012 2014
Number of persons covered 
(million)

3.1 19.9 24.8

Number of companies 
offering microinsurance 
policies

Very few 45

Number of MBAs 6 22
Number of products Mostly 

credit life
119 162

products 
approved

Source: presentation (2015); GIZ regulatory impact study (2016)
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MICROINSURANCE GROWTH 
IN INDONESIA

Source: OJK

2013 2014 2015 Sept 2016

Number of participants 5.8 8.8 17.7 22.8

Gross premium / 
contribution (IDR/mio)

112.6 851.6 1,136.8 1,666.1

Gross claim (IDR/mio) 40.8 371.3 734.5 928.7

Claim ratio 36.2% 43.6% 64.6% 55.7%
Participating 
companies

25 37 65 70



www.microinsurancenetwork.org 5www.microinsurancenetwork.org

MICROINSURANCE GROWTH 
IN SRI LANKA
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Source: the Sri Lanka Landscape of Microinsurance (2016)
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DRIVERS OF GROWTH IN ASIA
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% OF RESPONDENTS THAT STRONGLY AGREES/AGREES WITH 
SUPPORTIVE POLICY AS “DRIVERS OF GROWTH” 

82%

86%

93%

93%

Sufficient capacity of supervisors

Opportunities for PPP

Allowance to use any means of payments

Appropriate government policies and
regulations

Source: MIN On-line Survey (2016)
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% OF RESPONDENTS THAT STRONGLY AGREES/AGREES WITH 
MARKET SITUATION AS “DRIVERS OF GROWTH”:

72%

82%

96%

97%

Availability of client and market info

Endorsement by the regulator

Financial awareness and education of
the public

Possibility to channel products thru
MFIs/NGOs/Coops

Source: MIN On-line Survey (2016)
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CHANNELS USED TO REACH LOW-INCOME 
MARKET 

13,8%

17,2%

17,2%

24,1%

41,4%

48,3%

51,7%

55,2%

58,6%

62,1%

86,2%

0,0% 10,0% 20,0% 30,0% 40,0% 50,0% 60,0% 70,0% 80,0% 90,0% 100,0%

Utility companies
Kiosks

Employers
Retailers

Mobile Network Operators (MNOs)
Banks

Cooperatives and mutuals
Non-governmental Organisations (NGOs)

Insurance Agents
Community based organisations and…

Microfinance Institutions (MFIs)

Source: MIN On-line Survey (2016)
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GROWTH IN MOBILE INSURANCE IN ASIA
(THRU MICROENSURE AND BIMA ONLY)
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Source: the Sri Lanka Landscape of Microinsurance (2016)
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Microinsurance Network
39 Rue Glesener
1631 Luxembourg
+352 262978

info@microinsurancenetwork.org

www.microinsurancenetwork.org
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