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- , * Unique and independent source for
Er - The Landscape of research data, and benchmark for
etwork Microinsurance tracking the development of the

inclusive insurance market

* Informs policy decisions as well as
business decisions, product design,
and market entry for private sector

* Increasing interest over time:
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Indonesia 144 144 8

Hepal 19 12 0

Pakistan 44 & &

Philippings 104 52 8
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Bolivia 19 7 7

Brazil 8 27 T
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Jamaica 36 4
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Data

NUMBER AND PROPORTION OF PRODUCTS FOR WHICH USABLE DATA WAS PROVIDED FOR EACH INDICATOR

INDICATOR

Global

NHUMBER OF
PRODUCTS

PROPORTIOM
OF PRODUCTS

Africa

MUMBER OF
PRODUCTS

FROFPORTION
OF PRODUCTS

Asia

NUMBER OF
PRODUCTS

PROPORTIOM
OF PRODUCTS

Latin America
and the Caribbean

MUMBER OF PROPORTION
PRODUCTS OF PRODUCTS




Headlines

e 704 products from 30 countries across Africa, Asia,
and Latin America and the Caribbean

e USD 1.129 billion in microinsurance premiums
o 6% of the estimated potential market

* 179 - 377 million people covered by ~90 million
policies

* 6-14% of the target population

REGION Humber of Share of the Estimated value of Proportion of

people reached by target population the microinsurance the estimated
micreinsurance covered market in target micreinsurance
countries (USD) market value
captured
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Latin Amerlca and 14-40 millon 4.17% 6.8 billion 4%
the Caribbean
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PEOPLE COVERED IN ALL REGIONS BY PRODUCT LINE (MILLIONS)"™ o Health prOdUCtS now cover the most
eople
Personal p p
accldent .
Life e COVID-19 impacts coverage, as well as
il s | premiums and in-force policies
Funeral
Property
(ren-Agri) Lo THE PERCENTAGE INCREASE OR DECREASE SEEN IM POLICIES ISSUED, PEOPLE COVERED, AND PREMIUMS RECEIVED

Agriculture 1.81 FOR COMPANIES THAT REFORTED FOR BOTH 2019 AND 2020

Motor 1.60 ' .
Latim America and
Climate & | , ,, the Caribbean™
natural disaster )
InvestmentS 014 Number of
Savings - policies issued!
Travel 0.1 Humber of
people covered
Crther .44 .
Premiums collected

Greater Chennai Corporation
YCORONA HOTSPOT” | =
Restricted Area
Entry or Exit Not Allowed
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PREMIUMS COLLECTED IN ALL REGIONS BY PRODUCT LINE (USD MILLIONS)*

Funeral
LifE
Agriculture
Personal
accident

Credit Life/
Loan Protection

Property
(non-Agri)

Maotor 28.63

Investment/
Savings

Climate & I

5.98
natural disaster 4.31

Travel 0.22

Legal | 0.03

Other l 15.52
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THE PROPORTION OF PRODUCTS IN ALL THREE REGIONS WHICH MAKE USE
OF EACH DISTRIBUTION CHANNEL TYPE*®

Agents

Financial
institution

Brokers

Microfinance
institution

Community organisation
or association

NGO

MNO

Aggregator

Retailer

Funeral fund

Travel agency

Hospital

Syndicate

Other

3%

2%

2%

1

1%
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*  Women make up 45% of microinsurance
policyholders — down from 50% last year

* No information on female policyholders for 47% of
products; no information on female lives covered for
56% of products

THE MEDIAN PERCENTAGE OF FEMALE POLICYHOLDERS AND OF WOMEN
COVERED IN EACH REGION

REGION Median percentage Median share of
of female women covered as a
policyholders percentage of total

people covered

Latin America and
the Caribbean




Claims

MEDIAM CLAIMS RATIOS BY REGION

REGIOH Claims ratic Percentage point Percentage point Claims ratio for
change from 2019 change from 2019 products launched
{all datay [only Insurers pefore 2020
that reported in
both years)

CLAIMS METRICS BY REGION

REGION Share of products Median average Median claims Median claims
with single digit claims size (LUSDY" rejection rates turnaround times
(daysy"

claims ratios




ICro

nsurance The road ahead
etwork

* Please download the report using the QR code or by visiting our website:
https://microinsurancenetwork.org/the-landscape-of-microinsurance

* For more information or to connect with us regarding the 2022 Landscape Study,
please contact us: info@microinsurancenetwork.org



https://microinsurancenetwork.org/the-landscape-of-microinsurance
mailto:info@microinsurancenetwork.org
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1631 Luxembourg
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