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The Reason we exist & what we want 
to become

PURPOSE
To make insurance relevant, 
accessible and easy to use and
thereby add value to and
improve the lives of the clients
we serve

Analytics

CVM

Digital 
channels

AMBITION
We aim to be an engagement
company, increasingly leveraging
analytics, customer value
management and digital
channels towards creating a
future where everyone uses 
insurance.



Product Simplicity
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Portfolio
Life, Hospital Cash & 
Device

• Registration via mobile phone 
USSD code with assistance from an 
aYo Care Champion or Telesales 
Champion 

• Easy way to get hospital cover for 
accidents, illness and Life cover

• Simply register on your cell phone 
for aYo Recharge with Care and 
get 30 days’ cover each time you 
recharge your mobile phone with 
airtime.

• View Cover balances on phone & 
with product information

• Customer Support/Feedback via 
Contact centre accessible via phone 

• Claims intimation via USSD with 
document submission via whatsapp
24/7

• Automated Benefit payment into 
Mobile Money Wallet.



Digital Enabled Customer Service Touch Points



Simple life, device 
cover

Value from adding 
countries, existing 
business base case

Simple investments, 
home, hospital cash, 

travel products

Additional revenue 
from products to the 

same customers

Family funeral, agri, 
home & contents 

cover

Wealthier clients, 
more revenue from 
complex products

Ecosystem driven 
embedded products

Revenue from partner 
created offerings

What next?

Building a progressively more comprehensive product set that enhances value 

Increasing enterprise value . Stronger customer engagement and customer metrics. Improved financial inclusion. Stronger 
corporate and SME relationships within ecosystem.
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The Opportunity

SME/SMMEMerchantAgentConsumer

• Behavioral based Insurance 
cover (Free and Paid for)

• Life and Hospital 
• Device 
• Credit Life 
• Shack Insurance
• Insurance Wallet (Save your 

change + OutP savings ) 
• Peer 2 Peer Ins products

Corporate

OPPORTUNITIES WITHIN THE TELCO DIGITAL ECOSYSTEM

• Behavioral based 
Insurance cover (Free 
and Paid for)

• Income protection 
• Device 
• Credit Life 

• Behavioral based 
Insurance cover (Free 
and Paid for) 

• Device Cover
• Income protection
• Credit Life 

• Device
• Life and Hospital for 

Staff  
• Income Protection
• Agriculture cover

• Device 
• Life and Hospital 
• Cyber Insurance
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Key Enablers

s
• Services as, when 

and wherever 
required
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Access

Su
pp

ly • Agility in offering
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Key Enablers

s

• Understanding & 
Identifying real 
value
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Appropriateness

Su
pp

ly • A Human Centered 
Design approach
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Key Enablers

s
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Affordability

Su
pp

ly

• Premiums that 
don’t break the 
bank.
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• Low-cost 
operations



Key Fintech Enablers
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Source: BFA Global, April 20, 2021



Purpose
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Thank you !!!
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