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commercial players in this market, microinsurance needs to contribute to the overall 

profitability of the insurer and generate value for its investors. Profits overtime must be 

sufficient to compensate investors for the capital invested and the risks taken to justify the 

investment required to support the development of the business.1 

The Landscape survey looked at the business case for microinsurance with consideration to 

three main drivers of profitability: (1) income, (2) claims costs and (3) administration costs.  

 

3.3.5 Premium Growth 
To validate its business case, the microinsurance sector considers its growth in terms of 

premiums generated. Over the years, Zambia has registered a steady premium growth rate of 

microinsurance business. In 2019, the sector contributed a total gross written premium of ZMW 

264,218,461. Figure 6 shows the Gross written premium reported in 2019.  

 

Figure 6. Gross Written Premium, 2019 

 

Funeral Insurance products 
contributed 51.66% of the GWP 
of microinsurance, whilst 
Agriculture Insurance 
contributed 46.85% of the 
GWP.  

Other product lines that 
contributed to the GWP were 
Credit life insurance (1.33%), 
Funeral and hospital cash plan 
(0.14%), Travel Insurance 
(0.02%) and Personal Accident 
(0.01%). 

 

 
1 A Business Case for Microinsurance: An Analysis of the Profitability of Microinsurance for Five Insurance Companies / 
Janice Angove and Nashelo Tande; International Labour Office. - Geneva: ILO, 2011 55p. (Microinsurance Paper; no. 11) 
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In 2020, the sector contributed a total gross written premium of ZMW 293,702,919. Figure 7 

shows the Gross written premium reported in 2020.  

 

 

 

 

 

 

Figure 7  Gross Written Premium, 2020 

 

Agriculture Insurance 
products contributed 
48.93% of the GWP of 
microinsurance in 2020, 
whilst Funeral Insurance 
contributed 48.35% of 
the GWP.  

Other product lines that 
contributed to the GWP 
were Credit life 
insurance (0.59%), and 
Funeral and hospital 
cash plan (0.24%). 

 
    3.3.6 Claims 

To validate its business case, the microinsurance sector considers its profitability in terms of claims 
administered. Microinsurance products need to provide valued benefits, at a reasonable cost, without 
exposing the insurer to undue risk. This implies that risk management measures should be built into 
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Some Landscape Milestones

1 million farmers get insurance
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through the 
Post Office Over 3 million 
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Life

Ayo Zambia 
reach

1 million lives                 

Ayo Zambia 

Covers over 2 

million lives          

Over 1.5 million 

lives insured 
through 

government 
scheme



The Landscape of Inclusive Insurance in Zambia | 2020

Some key market development initiatives 
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Lessons over time
•Long-term investment perspective and peristence is 
highly critical
• Improving insurance culture take time; its possible 
break myths with strong value propositions 
•Stay with the goal of improving resilence of end-
users
•Failures pave way for successful models
•Partnership with government is critical for health and 
agriculture insurance
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Lessons over time
• In PPP models, it is important to safeguard principles and 
best practices of insurance
•Consumer education without consumer experience and 
appropriate products does not easily stimulate into 
increased insurance uptake
•Build organisational structures, culture and human capital to 
drive inclusive insurance
•Regulate for client centric inclusivity and innovation
•Sector coordination and market facilitation can generate 
results
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Thank you…
________________________________

Lemmy Manje
CEO & Founder - FinProbity Solutions
Chair - Technical Committee-TAG Board


