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* Tracking the evolution of microinsurance

* Microinsurance: Preliminary Findings

* Fresh insights per product line
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* Tracking the evolution of microinsurance
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2.8 BILLION
PEOPLE

require some type of
microinsurance in the 36
studied countries

14%
people in Ghana are
affected annually by

floeding and
droughts.

4 K

familiesin Argentina
were affected by
flooding:

2M

Claims were paidin
2022,totaling 1.8
billion USD
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* Microinsurance: Preliminary Findings
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The oldest reported

microinsurance is life coverage.
After that, credit life, health and
funeral insurance start to appear.
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Product by Launch Year

As a result of the work of
the Indonesian Financial
Services Authority (OJK),
23 new products were
launched in Indonesia
alone that year.

Mobile money is
emerging as a premium
payment method,
particularlyin Africa.

The Microinsurance

Network was born
[
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First parametric

agricultural
microinsurance reporfed.

2011
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®
The pandemic
prompted modifications
in 1 out of 10 insurance
policies, mainly
affecting life and health

coverage.
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More than 300m people m 2022
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140 microinsurance products reported data in the last 4 years

2019

People Covered

29 M

Gross Premiums

S145 M

Median Average Premium
per Life

S11

2020

People Covered

15 M

.

Gross Premiums

S219 M

Median Average Premium
per Life

$v7

2021

People Covered

35 M

Gross Premiums

S372 M

Median Average Premium
per Life

S12

2022

People Covered

45 M

Gross Premiums

S418 M

Median Average Premium
per Life

$21
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In terms of people covered, microfinance
institutions remain as the most used
distribution channel.

On average, a microinsurance product
uses 1.9 distribution channels.

Although agents and brokers remain the
most used channel based on the number
of products, in 2022, microfinance
institutions are gaining ground.

Aggregators’ market relevance has surged,
with usage increasing from 5% in 2020 to
nearly one-third of products in 2022
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Cash is most
widespread in Asiq,
where it is the primary
payment channel for
45% of products.

In Africa, direct debit is

DIGTAL
/ A 28% Direct Debit 35%

/S// ///// 28% CGSh 29% thin America and ihe
/ - 1% gy 129 Caribbean is the region
— . where cash is least used
12% Mobile Money  11% (Oi’ 19% of producis).
20% Other 10% The most common
— = 3% Free 3% pa}lment meihOd IS
= direct debit, and
— credit/loans.
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Latin America and the Caribbean

* In Latin America and the Caribbean, “life” products are the most important ones, in terms of people
covered and premiums. Claims ratios in the region have dropped in 2022.

Africa

@ o
o
@ + Since 2019, funeral insurance has gained significantly more prominence in Africa compared to

otherregions. In 2021, it emerged as the most prominent insurance product, extending its coverage
to 16 million people, which accounts for over a third of all individualsinsured in the region.

Asia and the Pacific

* Asiastands out as the region with the highest proportion of women covered by microinsurance and women
policyholders, especially in the categories of Life, Credit Life, and Agriculturalinsurance.
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2022

2021

2020

0% 10% 20% 30% 40% 50% 60%
% Insurance products with gender data = % Female lives covered B % Female Policyholders

CLAIMS RATIO
& GENDE R 7,

| 2019 2020 2021 2022
; . 4 - P
Claims Ratio 21.51% 15.01% 21.80% 21.82%
# products that 381 582 641 628
reported claims
. Median Internal 10 days
Turnaround Time 10 days (488)
7 days 10 days
Median Turnaround 19 days 15 days
Time (470)



Lgﬁrance Help us build the knowledge base around

etwork microinsurance !

For more information on the Landscape
Study or if you are interested in helping us
in the next years,
please connect with the Microinsurance
Network team.

Thank you !
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* Fresh insights per product line
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