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Our philosophy allows us to add value

Our Vision is to insure all africans

www.lami.world

We offer an end-to-end digital insurance ptloaytfoourrmorgthanaitzaetmionpothwroeurgsh:companiesacross all sectors to 
seamlessly manage their insurance process.

Our Vision
To democratize insurance products to improve people's lives, and offer a safety net for millions of 
customers through accessible, affordable and trustworthy financial and insurance products.

Our M ission
To create innovative insurance products beneficial for people by empowering our partners with a 
state-of-the-art platform to facilitate the servicing of different policies.
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Our philosophy allows us to add value
to your organization through:
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Our philosophy allows us to add value  
to your organization through:
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Products Lami API Partners through their  
interfaces or through Lami  
purchase flows

Our solution is to embed and contextualize insurance…

Underwriters

UnderwWrietedrsigitize and simplify insurance products then deliver them via API to 
apps, e-commerce marketplaces, payment systems, and other business

platforms to reach end users in their daily lives
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Business Model
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A few of our partners and use cases
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Goods in transit
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Challenges and Successes

www.lami.world

Some embedded products

White-Label eg KCB Plugged in Insurance 
products to their mobile banking platform

Opt in flows

Our online opt-in flow is a seamless way to provide  
insurance benefits for people-centered teams.
Our current offering is motor insurance as we expand 
into other types of insurance relevant to your business.

1. Channel partners don’t sell insurance on 
their own + insurance needs to be very 
simple and seamless for it to work

2. Partners are not tech ready / savvy for  
self-integrations so Simpler no code /   
low code tech needed

What has worked
Our philosophy allows us to add value  
to your organKizaetiyonrtehraouligsha: tions:
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Our philosophy allows us to add value  
to your organization through:

More on the Successes Opt in flow demo
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https://docs.google.com/file/d/1KOOVvNzxOCgG-DVK4z2A2-P1yjX-yod6/preview
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Thank you
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